How Social Media Websites Can Help Your Small Business 

With the advent of countless social networking sites such as Facebook, Myspace and Twitter, small businesses across the board are utilizing their powerful business tools. 

What can you do for your business with social media? Facebook provides businesses the opportunity to create fan pages for their products or services or even regular profiles, where people can be added to their friends. A profile's friends receive event invitations and are allowed access to your status, a short description of what you're doing or what you're offering. Facebook allows for a more successful advertising experience and provides users the ability to reach out to millions of people. 

Twitter,another social media website, can be used to announce new products, giveaways or discounts to a business's followers. This website is based on the premise of short status updates detailing what you're doing, what is going on in your life or any other short message. The most popular social networking website, Myspace also offers a bulletin system that provides its users the ability to create posts about their products and news about the company. 

One such business, IRM Consultants offers their customers a Social Network Service, in which their business receives positive reputation postings and profile ratings on all three of these social media sites. Ultimately, social networking websites have created a business for IRM alone. 

Social media websites are great for small businesses to achieve worldwide customers, not just a localized audience. This allows them to grow exponentially with the click of a mouse and the knowledge of using these websites and gaining an audience. The upkeep of using these social media websites can be daunting for beginners, but generally pays itself off over and over again. 

Mary Winkler, owner and creator of Acrylicana, a freelance illustration business, works on freelance illustration projects as well as sells her own jewelry, art prints and tee-shirts on your Etsy shop. She uses Myspace and their bulletin board service to provide her “friends” information on free shipping sales she is offering and other company news. 

Winkler believes that social media websites are better then regular advertising, not because they are free, but because of a business's access to countless individuals. “When you can reach thousands of people without having to spend a dime it does wonders for your budget,” Winkler said. “Regular advertising doesn't leave much room for failure. If you spending $1500 on a print ad and there's a misprint or it flops it's a much bigger deal for a small business than if some graphics, blog posts, or bulletins don't attract a crowd on Myspace.”

Finding innovative ways to find new business is the key to any small business's success.  Allow social media websites to help your business soar! 

